Mezzanine helped a large financial institution gain a better understanding of the
GIC market in Canada and formulate a strategy to enter the market.

Challenge: There are discrepancies in the size of the market given different sources. We
have taken a deep dive to better understandthe market size and determine shares held
by individual competitors. We have also triangulated information from different sources.
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Challenqge: Inconsistencies in Information

Limitation: Bank ofCanada
doesn't publish data beyond 2006
for Trusts & Credit Unions.

o Investor Economics - $5078
Investor
Economics
Third Party Research Companies

The personal fixedterm deposit marketis $489B. Resmor Trustand Canadian Tire has
seen good growthin 2009. Overall the marketshrunk by 1.7%. The seven largest banks
representnearly 86% of the market
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In 1astfive years Home Trust's growth has been linearand steady. They have on average
arown by $743MM a year for the lastfive years with a 96% correlation. We wantedto
better understand the growth from Aug to Dec 2009, so we focused onthat period
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There is evidence to showthat the volume increase that Home Trust experienced from
Aug 091e Nov 09 was driven by an increase in rates. Home Trustincreasedits ratesto
near maximumio gainthe volume
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‘We have alsolooked at provincial distribution ofthe market; Ontario is the most significant
market. The distribution is in line with GDP distribution.
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Resmor Trust has been able to growits business significantlyin the |astfew years. It has
one of the highest publishedrates. Its also been able to grow in 2009 & 2010, when the
markethas shrunk.
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Challenge

- Aleading global financial institution was looking at ways to
fund its growing mortgage business in Canada. It was
looking at accessing the GIC market to raise the funds
required for growth.

Solution

- Mezzanine did a strategic assessment of the market. This
gave the FI a better understanding of the competitive
landscape and competing value propositions.

- Mezzanine conducted extensive secondary research
using sources including OSFI, Bank of Canada, Statistics
Canada, Investor Economics and other 3 party research
to understand the market opportunity and size

- Mezzanine did a deep analysis of a few key issuers to
gain an understanding of their strategies.

- We put the results together and were able to identify the
areas of opportunities for our client.

Result

- Mezzanine established that the opportunity for our client
was in the broker / advisor space.

- We also validated that the aggressive funding needs that
the client had had been achieved by other companies.
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